
Arthur Groom –
           founder of
           Eternity

Natural Emeralds –
has created an indus-
try-leading and quite
successful program
for bringing branded
certification to the
emerald trade. The
emerald market, still
recovering from
negative publicity over
quick-fix treatments
and, more recently, the
large-scale enhance-
ment of emeralds in
the rough,  may
currently be poised for
a comeback. Based in
Ridgewood, N.J.,

Groom’s Eternity Natural Emeralds offers an upscale
option and long-term warranty to jewelers and their
customers.

Though you have been working in the emerald
marketplace for more than a decade, I imagine the

resurgence of colored stone fashion and your  ex-
panded marketing efforts must have helped ramp-up
jeweler interest for emeralds in ’08 ?

I think there are several reasons right now that
jewelers are looking into color and carrying more of
our inventory. We do quite a few emerald shows
around the country, stocking anywhere from
$3 million to $5 million worth of emeralds – manu-
factured lines and loose stones – that participating
jewelers can have for one week. Ads and a marketing
plan are put in place. For example, beginning in ‘07,
we had a 50-carat emerald that toured the nation, with
store customers getting a chance to name the stone
and win a valuable necklace. At the end of the tour,
there were 26 winning stores, each with a customer
who won an emerald necklace and went on to enter
the final name competition. A panel then selected the
winning name – the “Freedom Emerald”– and that
person won a $20,000 diamond and emerald ring.

How were the results for the jewelers who
participated?

Overall, we got the type of numbers we were target-
ing. Some stores had 600 customers for the week, up
to stores that had 3000! In fact, we’re going to let the
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Freedom Emerald go on tour for one more year,
allowing the retailer to promote it and have their
customers come and see this impressive 50-carat
unenhanced gem. (Groom sells to more than 300
retailers, as well as selected jewelry manufacturers).

For those readers who are not gemologists or jewel-
ers, what differentiates a typical sourced emerald
from an Eternity Natural Emerald?

Ours is the only emerald in the world that is guaran-
teed for life; specifically, that our proprietary en-
hancement properties will not expand inside the
stone, destroying it (as often happens with other
treatments). It’s important to understand that we buy
rough from all sectors of the world – Afghanistan,

Russia, Zambia, Brazil, Colombia – thus, we do not
believe in the country of origin as a precondition. We
believe every stone has to be taken on its own merit –
focusing on its color, clarity, the brilliance of the
stone and then, what the enhancement will be. Stones
from different mines will be different, such as,
different variants in the RI (refractive index). Each
stone behaves a little bit differently and that’s why the
ExCel laboratory developed the world’s first colorless
and stable enhancement guaranteed for life. (The
proprietary formula has not been patented to preserve
its exclusivity -ed.).

In the current market, retailers are faced with  the
need to present gemstones in their best light, yet wary

of  enhancement schemes that may only temporarily
summon the beauty of the gemstones. Between the
Gemological Institute of America’s emerald grading
scheme that appeared around 2000, and  Eternity
Natural Emeralds which appeared in 2003, most
would say the market is due for a positive correction?

I think that’s true.What this program does for the
jeweler is it allows him to sell the emeralds with
confidence. Because, if he’s honest,  and he’s not
using the Eternity emerald with the ExCel process,
he is going to have to tell his client the emerald
will change and may someday need to be re-en-
hanced.
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High-dollar emerald jewelry is often accented with
diamonds, yet there are some large differences in
how diamond and emerald qualities translate to the
market  today. How do you feel about relative
grading qualities usually used with emeralds today,
along with the issues concerning when and how the
typical emerald is “enhanced” to bring top dollar
in the marketplace?

As you know,  the market has some unfortunate
pressures at the moment, one of the most prominent
being Colombia traders enhancing emeralds in the
rough and in pre-form.  It is so important that we
grade emeralds just as we do with diamonds –
grading for color and clarity. This, in turn. allows
for meaningful guidelines for price and quality.

In this same light, setting aside the Bulgari emerald
jewelry of the world , and looking at what Main

Street retailers would term their quality pieces, what
percentage of emeralds in this category either need
your process for cosmetic reasons or would benefit
from the additional certification program?

First of all, 99-percent of all emeralds need some kind
of enhancement. Enhancement has been around for
centuries – it was even popular in Cleopatra’s time. In
the late1800s, linseed oil was favored; in the mid-1900s,
a resin developed by Shell Oil Company to protect
outdoor wiring from the sun was used, though ultravio-
let light eventually made this treatment take a yellow
cast – a typical side effect of pre-ExCel enhancements.
Our enhancement is the only one developed specifically
for precious stones.

Let’s say I’m a successful small jeweler, with annual
sales of $1,000,000. Based on actual case studies of
merchants you have already worked with, what could I
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expect  if say, we went with your program?

The first thing you should expect is to double your
emerald sales because you can now guarantee them to
your client. You’ll also experience tremendous
flexibility in bringing fine stones to your customers.
The American jewelry market is so diamond-driven
that it can be hard for independent jewelers to access
the finest emeralds.

Eternity Natural Emeralds appears to offer a
“turnkey” package to jewelers, with emerald
inventory, warranty, marketing and special
promotions.  Do you also “unbundle” for example,
if a jeweler already has strong advertising?

Indeed, we do offer a turnkey package to jewelers,
but we will and do unbundle–depending on what the
retailer needs. We don’t require that they participate
in our promotions; we don’t require that they use our
advertising materials. They are welcome to use their
own. We only try to make things as easy as possible
for the jewelers by having everything ready and
available for them.

What emerald cuts and what level of promotion

would you advise a small independent jeweler begin
with, one who may not have the capital for your
complete program?

I would recommend that a store invest in a small
program, three to five pieces of finished emerald
jewelry. You can’t sell it if you don’t have it.We
also usually offer merchandise on memo to match
the purchase.  So if you buy $5,000 of jewelry, we’d
put another $5,000 in the store on memo.

We would offer marketing support, sometimes even
complimentary ad materials so that the store can
promote the product. The Emerald Cut is the
traditional cut of choice for the emerald; however, we
have jewelry designs using every cut of emerald and
will provide what our clients need for their markets.

Since some of our readers are designers, can you
further discuss your loose stone inventory and what
grades and cuts are available for the studio designer
who may not need marketing or manufactured lines,
but might want the Eternity quality and warranty?

Our loose stone inventory is extensive – all sizes,
shapes and qualities. Our loose stones come with the
lifetime warranty just the same as the emeralds in our
finished jewelry line. Calibrated rounds and Princess
cuts from 1.5 mm and up, and Pear shapes, Ovals,
and the Emerald cuts in calibrated sizes. Larger stones
are available upon request.  Furthermore, we will
consider cooperative marketing campaigns with other
jewelry designers and manufacturers.

Let’s be a bit more specific about the warranty service
you are rendering.

There are two things that the jeweler gets from us on
every emerald that we sell: It comes with a lifetime
warranty from Eternity, plus an American Geological
Laboratories (AGL) certificate stating that it is a
natural emerald with the ExCel process in it. That’s
very important, because of what’s going on in the
trade today –particularly what’s going on in Colom-
bia. Enhancing emerald rough is a travesty. So many
retailers do not know what they are buying today
because of this deceptive practice.
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The alternative of using
our program is a definite
win/win: our warranty
clearly promises that if an
Eternity emerald ever
discolors, if the enhance-
ment ever comes out, if
there is ever internal
expansion inside the
stone, we will replace that
stone at no cost.

Let’s look at Eternity
emeralds from the
designer’s vantage point:

what qualities and characteristics am
I likely to notice right away?

Beyond the general make and quality of the stone,
designers will notice our precision cutting. Many say
we cut the finest emeralds in the world down in our
Brazilian office, which has state-of-the-art equip-
ment. We specialize in well-proportioned stones, and
this is very important to designers. And if a manufac-
turer spec calls for a 5.3-milimeter without a “fat
belly,” that’s exactly what they’re getting from us.
Two-millimeter Round to a 5-carat Pear shape, the
stone will be cut beautifully – and the customer will
notice.

Are you partnering with any designers at the mo-
ment?

We do have a special designer in Spain, Ramon, who
is working on approximately 30 designs for us. He’s
in Barcelona.We would also like to hook up with
some other designers, as well. We are also manufac-
turing the Eternity Emerald by Arthur Groom line, for
jewelers who do not want to work with loose stones
at all.

What’s next – Eternity Sapphires?

Stay tuned!J


